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Student Affairs/Campus Life
Advancement/Development
Foundation/Alumni
Enrollment Management
Academic Affairs
University/College Relations

Other?
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Overview of university parent and family
communications trends

Wake Forest case study
School profile
Communications strategy
Impact of the Daily Deac blog
How your school could get started with a parent blog

Future research
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| see... | smell...

| taste... | feel...
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When did you create a parent office?
e 2.2% - prior to 1970
e 17.8% - in the 1990s
e 46.3% in the 2000s
e 15.1% in the 2010s

N

2013 National Survey of College and University Parent Programs,
conducted by Marjorie Savage, University of Minnesota
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2003

 8.5% of survey respondents had a website for
parents and families

2013
e 99% had a parents and families website

e 75.6% had a front page link to their parents and
families website

2013 National Survey of College and University Parent Programes,
conducted by Marjorie Savage, University of Minnesota
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\ 78% of parents reported
i communlcatmg with

* Grades .thelr student daily or 2-
e Student schedule .3x/week*

 Campus activities and resources

Information

Customer service

e Tuition (public or private) is a significant
investment

* 2012 Parent Survey, conducted by Marjorie Savage, University of Minnesota
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Messages parents receive

e Strongly encouraged to be
involved K-12; parental
involvement leads to student
success!

* Parents expect college

HOWARD MCWILLIAMS

communications and inclusion
e Frustration with FERPA, HIPPA

* 2009 article by Kirsten Kennedy “The Politics and Policies of Parental Involvement”
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1,313 first-year students entered Wake Forest
in the fall of 2016

Undergraduate students: approximately 4,800

Total enrollment:
approximately 7,700

Private university with
liberal arts curriculum

Division | athletics

Winston-Salem, NC
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Started in fall 2009; largely electronic

PﬂrEﬂtS & FamiIiES My Student is a(n)... Daily Deac Communications - Engage ~ FAQ Resources & Deadlines «

RESOURCES DATES & DEADLINES HOW TO REACH US

285 2016 Family Weekend October 24, 2016 - Novemnber 4, 2016 QFFICE OF FAMILY ENGAGEMENT
B9 Academic Calendar Advising Period for Spring Class parents@wiu.edu

[3) Admissions & Aid Regisimabion 336.7584237

@ FAQ October 31, 2016 ik

How's the Weather? Deadline to Petition to Be Released




PARENTS AND FAMILIES WEBSITE
T i 2 slE,

m OFFICE OF =

FAMILY

ENGAGEMENT

WAKE FOREST UNMIVERSITY

My Studentisa(n)...

Incoming Student ("21) First Year ('20) Upperclassman/woman
For Early Decision students admitted For first-year students starting Wake For families of current sophomores,
for the Class of 2021 in August 2016. juniors, and seniors.

Grandchild Prospective Student
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Resources & Deadlines

Most Requested Campus Resources Contact Us
Answers to the most commonly- A directory of campus resources for How to reach the Office of Family
asked questions. families. Engagement.

BB&T Field Weather & Wehcam Miller Center Weather & Wehcam
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Communications

Daily Deac Newsletter Deacon Greetings
A blog for families with a glimpse of Monthly e-newsletter with action Birthday coming up? Send your Deac
campus life. items, news, and resources. an e-card!

Family News Thrive
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E-newsletter from the Office of Family Engagement
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Move-In for new students is August 26th, and we could not be more excited to welcome
the Class of 2020 and their families to campus! If you are the parent or family member of
an incoming first-year student in the Class of 2020, please be sure to look at the special
section of this e-newsletter about Move-In.

The Office of Family Engagement is excited for another reason: in addition fo changing
our office name this summer, we have a newly-created logo for cur office, which you see
in the header of this email, and we will be launching a new look and feel for our website
the week of August 23rd. The new look and feel will - we hope - be a little less text
heavy and a little easier for you to navigate. It's not quite ready for primetime yet - but
sometime during the week of August 23rd we'll be up and running. Check back that
week at parents.wfu.edu. \We hope you'll like what you see.

As you get ready to pack up your Deacs and send them to schoal, fill this last week or
fwo with lots of love, their faverite foods, and fun family time.

We wish you all safe travels to campus and a smooth Move-Inl

Lot

Betsy Chapman ('92, MA '94)
Director of Family Communications and Volunteer Management
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Campus Life and Events

The Office of Personal and Career Development has published a list of 2016-2017
opportunities for Wake Forest students to learn about potential job/internship
opportunities, meet with employers, and network with alumnil See the full list of dates
and events.

From Fraternity and Sorority Life - Fall fraternity and sorority recruitment events are
just around the cornerl Because first-year students are not eligible, fall recruitment is
much smaller and less formalized than in the spring. As a reminder, students must have
completed at least 12 hours of college credif and have a 2.5 cumulative grade point
average. Read more.

Family Weekend 2016 will be held October 7-9. Please visit the Eamily
Weekend website to register for this great weekendl The Office of Student Engagement
plans all Family Weekend activities.

Resources and Deadlines

The 2018-2017 Student Health Insurance deadline to enroll or waive is August 26.
Students who have not enrolled or waived coverage have been emailed several times
this summer, and families for whom we had a valid email address were emailed this
message Student(s) will be automatically enrolled in the Student Blue insurance plan
offered by Wake Forest if they do not complete a waiver by Friday, August 26, 2016
at 5 p.m. and the insurance charge will remain on the student account. Please urge
your student to check his/her WFU email account for emails with the subject line of
"WFU Health Insurance Requirement” and fo act on that email to avoid an automatic
enroliment.

Thrive and the Office of Wellbeing - We know that for parents and families, your
students’ wellbeing is of the utmost importance and we want you to know that it is
important to us foo! Each month, we'll post Wellbeing tips, tools, and resources, to help
parents and families successfully navigate helping your students become the best
version of themselves at Wake Forest, as well as give you peace of mind at home.
Read more.




STOP, DROP, AND ROLL

HAS YOUR CHILD CONTACTED
YOuU ABOUT A PROBLEM?

TOGETHER WE CAN
PROMOTE INDEPEMDENCE

.and take a deep breath when your student contacts you
with & problem. s it really something he or she cannot
szolve an his ar her awn? IFf you fix it for him/her, does that

help your student develop independence?

Irstead, push back with guestions. What might you do? What
options are you considering ? 'What campus offices might

have resowrces? “Additional deep breathing may be required.

R |

Let your student do the problermn solving on his/her
own. The leng-term benefits of bulding problem-sabang skills
and independence will last youwr student a lifetime.
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On website or subscribe via Feedburner

New blog post each
weekday, all year

Topics range from
campus events, tips
for parenting college
students, impressions
of campus, pictures,
etc.

2,077 subscribers

e DAILY DEAC

The Gift of One Hour

November 4. 2016 SU BS [:Rl BE

by Betsy Chapman

: i e i Receive the Daily Deac in your inbox.
This coming Sunday we will “fall back” and turn the clocks back one hour.

Which is sort of like getting a free hour, or a chance to re-do an hour all over
again.

How will you spend that ..

Categories: campus life

Expanded hours for onCall shuttle service
November 2, 2016 AREHIVES
by Betsy Chapman

Quick post today - still advising my students. An announcement went out today
that we are expanding the hours of the onCall on-demand shuttle service. As
we approach turning the clocks back ... Q
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Gives families a way to engage
Lets you present messages you want families to hear

Provides a connection to the student experience —
while encouraging an appropriate distance

Introduces staff for future
questions or concerns

Keeps your school in the
front of families’ minds
...and this created an
unexpected outcome:
giving
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To move a family towards a major gift, a

Development Officer must invest time in a prospect (phone
calls, personal visits, emails, etc.)

Because it is high touch, this kind of cultivation can only be
done with a small portion of the prospect pool (10-20%)

“Make sure your prospects think about Wake Forest at least
once a month”
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Daily
blogging =
continuous
engagement

Primes the
pump for
an ask

Stewardship
via blog
connection




DAILY DEAC IMPACT FY16

Made a gift to the Wake Forest
Fund in FY16

Made a gift to the Wake Forest
Fund OR any other part of
WFU in FY16

Average gift to the WFF in
FY16

Daily Deac subscribers

33%

58%

$3,782

(52,830 if you exclude

the top 5 gifts as
outliers)
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Non-subscribers

15%

29%

$2,548

(51,869 if you
exclude the top 5
gifts as outliers)
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Software: Statistical package R 3.1.2 software was utilized to run this analysis. MASS pack-

age was used to perform the Pearson’s Chi-squared test analysis.

A.na]:.[sis: Pearson’s Chi-squared test was run to understand the relation between the cate-

gorical variables: DailyDeac subscription and Philanthropic Giving. There are two hypothe-

ses in the analysis.

Null Hypothesis (Hyg) : The subscription to DailyDeac has no impact on giving.

Alternative Hypothesis (H1) : The subscription to DailyDeac has an impact on giving,

> DailyDeacData <- read.csv("Datcasetl.csv")
> DailyDeachAnalysisTeble = table (DailyDeacDatasGiving,
» chisg.test (DailyDeachnalysisTable)

Pearson's Chi-squared test with Yates' continuity correction

data: DailyDeacAnaly=sisTable
X-scquared = T7.6621, df = 1, p-value = (0.005639

DailyDeacData*Indicator)

Results: With a P-value less than 0.03, the analysis rejects the Null Hypothesis and the Alter-

native Hypothesis that ‘subscription of DailyDeac is resulting in more donations’ holds

rue.
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“Participation-level gifts” R
= annual fund gifts under S$5K

Families likely not to have been in a Development Officer’s
prospect pool

9.2% overall increase from FY 2009-15. Segment increases:

105% increase in gifts $1-24
41.3% increase in gifts $2,500—4,999
20.5% increase in gifts $500-749

11.95% increase in gifts greater than $500
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FY15 Communications survey results:

95.7% of parent respondents rated the Daily Deac
excellent, very good, or good

97.8% rated Wake Forest’s overall parent
communications as excellent, very good, or good
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WAKE FOREST UNIVERSITY

78% increase in dollars raised
between FY09 and FY15 3,351,918

S[VALUE]

$[VALUE]

[VALUE] |

$[VALUE]
S[VALUE]
$[VALUE]
$[VALUE] SI[VALUE] $[VALUE]
$[VALUE] | ‘ ‘

FYO6 FYO7 FYO8 FYOS |FY10 FY11 FY12 FY13 FY14 FY15 FY16

FY10: start of robust parent and
family communications program



IMPACT OF PARENT
COMMUNICATIONS FYO6'16 m— QFFICE OF mem

3,500

3,000

2,500 -
2,037

2,000

1,500

1,000

500

45% increase in donor numbers

|

nBR,
FAMILY

ENGAGEMENT

between FY09 and FY16 3219

2,386

| 2,255

2,038

3,034 2,985 2,962
2 713 2,881
2,453 ‘ | | |

FYO6 FYO7 FYO8 FYO9S

FY10 FY11 FY12 FY13 FY14 FY15 FY16

FY10: start of robust parent and
family communications program




PARENTS AND THE WAKE WILL

LEAD CAPITAL CAMPAIGN _"5;!2'!:!_
FAMILY
Parent/Family giving comprises P

$104 Million or 19% of total

° I °
campaign revenues: Wake Forest is one

of only two research
universities (with
Brown) where
parents have been
responsible for at
least 10 percent of

r total institutional

Young Alumni ° giving in FY 11-16. *
$10.9, 2%

* Voluntary Support for Education database
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STARTED? gy

FAMILY

ENGAGEMENT

WAKE FOREST UNIVERSITY

e Blogger(s)

v
v
v

Institutional knowledge
Discernment

Not someone from PR or Development we don’t
talk about money |
except at end of Dec.
& end of June

You don’t have to
hire a new FTE

Use campus partners
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e Determine your

N N X

Voice — personal? casual? formal?
Purpose — news? entertainment? advice?
Frequency

Response to
feedback — will you
reply? If so, to all?




WHAT DO YOU NEED TO GET
STARTED?

e Web-authoring software

v Word Press — free and open source
e  Opt-in? or Opt-out?

v'  Feedburner via Google

. How to track subscribers
in your Records system

v’ Essential to tying
to behavior
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 Publicize it at every opportunity slE,

OFFICE of FAMILY ENGAGEMENT

W A K E FOREST UNIVERSITY

v’ Campus days for accepted i

parents and familics. Stay in touch with our office in the following ways:

Students FAMILY ENGACMENT PAGE — PARENTS.WFU.EDU

The Family Engagement Page is your portal to Wake Forest news and information of

interest to parents. On the left hand menu, there are features including: Information
for First-Year Parents and Families, Qruestions and Answers, Directory of Campus
Departments and Resources, the Quad Cam and more. Bookmark the Parents’ Fage

v" Summer mailing to new

THE DAILY DEAC — A BIOGC FOR WAKE FOREST FAMILIES

efge iy , *
famllles PARENTS.WFU.EDU/BLOG/
The Daily Deac is a blog that covers a varicty of WFU activitics and events and helps

you get a sense of campus life. You can subscribe to the Daily Deac by going to the
main Family Engagement Page (parents. wiw.edu). At the right side of the page, scroll
down until you ser the two snippets of Daily Deac stories. Under those two snippets

M ove - I n is a gray box where you type in your email address and hit the Subscribe button. You

will reccive a confirmation email from Feedburner (our subscriber provider). Once

AN

you verify your subscription in that email, you will begin to receive the Daily Deac

cach day in your inbox.

/ Push an email out at the IF YOU NEED TO REACH THE UNIVERSITY AFTER HOURS

Most administrative offices work on a Monday-Friday 8:30 a.m. - 5:00 p.m. schedule.
If you have an urgent need to reach someone because you have a concern that must

e be addressed quickly, University Police is the 24/7 contact. They can assess the
S a r o e a c a Ca e m I c ye a r situation and determine who best to address your concern. The 24-hour contact
number for University Police is 336.758.5591 (non-emergency) or 336.758.5911
at parents@wiiu.edu or 336.758.4237 or visit us in Alumni Hall, Room 268.

) l.-, ¥ o TWITTER o FACEBOOK
CONMECTED WFUPARENTS WAKE FOREST PARENTS

{emergency). They can get in touch with on-call duty staff 24-hours/day.

CONTACT THE FAMILY ENGAGEMENT OFFICE
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e Engaged, happy parents and families
* Feel more value for their tuition

e Visibility for your parent/family office
e Helps campus partners

e Can coach appropriate
parenting styles for
college students

e You can engage families
sooner (ED admits, even
during admissions cycle)
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e More family engagement means more
questions/calls/emails for your office

e Define your purpose and scope from the beginning
e  Whydidn’t you talk about..?

e Coverage for PTO: what
if you miss a day?

e Slow summer news cycle

e Feedburner doesn’t
feed to Records system
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Very little research exists on parent engagement and
blogging (for attitudinal or giving behavior).

We are looking for partners! If you begin a parent
and family blog, please tell me! We want to track
which schools are blogging and the results you see.

Betsy Chapman
chapmaea@wfu.edu
336.758.4845
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