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Penn State Parents Program

Program goalils:

 Central resource

* Involvement opportunities

 Information about the student experience
« Communications

About the office:

o Office opened in 2010

« In Student Affairs with close relationships with
Undergraduate Education and Development

e 25FIE

"‘n,’ PennState



Who We Serve

e 70,000+ University Park parents & families
 60% In-state families

e 40% out-of-state families
— Including 10% international families

e 58,000 receive monthly emaill newsletters
10,000 attended Parents & Families Weekend
* 8,500 new families welcomed at NSO
 Thousands of prospective families
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Who We Serve|Part 2

« Campus Diversity
— Asian — 6%
— Black/African American - 4%
— Hispanic/Latino — 6%
— White - 65%
— Two or more races/other — 3%
 About 75% Students — some kind of aid
— 62% Loans
— 26% Pell-Grant Eligible

e First in Family
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Why “We” Communicate

If institutional philosophy is clearly
articulated, messages vary by student
and family characteristics, student
privacy iIs balanced with parental
expectations, and there Is a clear point
of entry, parents can be helpful.

(Shoup, Gonyea, & Kuh, 2009)
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Parent involvement levels are
very high for most colleges

"How frequently do you communicate with your college student2”
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Parent involvement can be
tough for colleges to manage

“How often do you contact college officials fo solve problems
your student may be havingg”

Very Often, 1%

Sometimes, 34%

Never, 63%

Often, 2%
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Parent engagement can have a
positive impact

Frequency of parent academic advice compared to student GPA

Never Sometimes Often Very Often

Frequency of Parent Academic Advice
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Evolution of Penn State’s

Communications

« 2010

— Printed: guide, brochure, invitations, schedules

— Electronic: eNews, website, new parent/family
emaills, curated university news email (uses in-
house emaill system for all emails)

e 2015

— Converted eNews into emaill with links; Parent to
Parent Blog

« 2016

— Eliminated or reduced design and print materials
— Started social media
— Pilot Campus ESP for families of FYS
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What is CampuskeSP?

1. ASSESS 2. ENGAGE 3. MANAGE

Understand and measure your Connect with social influencers  Organize news, events, student
parents’ & family expectations to drive results that matter updates and alertsin a single
platform

A



Turn parents into partners

Q Boost retenfion and graduation rates

Alert parents when support is needed through automated
emails and real-time advice to make them better advisors.

E Reduce administrative burden

Parents can view a student dashboard so that they get the
information they need, before questions become calls.

Keep parents informed and happy

Personalized news & deadlines are automatically
emailed to parents.

A
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PennState rarents Family Experience

arent & Family News b g
Parant to Parent Blog b
st Year Fami >
. University housing cioses
~ophomore Family > 10:00 &.m. All students,
except those with a Break
Junior Fami > Access/Holiday Housing HFS

Contract, must vacate the
residence halls (belongings

A > can remain).
b
>
Campus Life & Housing >
» rested o.days S50 In st Year family University housing opens at
An estimated 13,300 parents, families and students enjoyed Penn State University 3'390 PM. No earty arrivals
> Park's annual Parents & Families Weekend in October. The Penn State Parents Pl il
Program coordinates the weekend that includes an array of family events for
) nation Y students and the parents, siblings... read maore DEC Withdrawal - Deadline
b

5 @ Write a comment. B Calendar of Events


https://psu.campusesp.com/

Campus ESP Pilot at Penn State

« Why Penn State?

— Campus ESP reasons

e Rural parents are most involved, big test to see
If we can scale, “enthusiasm at all levels”

— PSU reasons

« Slick design, more nimble, interactive, saves
staff time, good story

* Roll-out strategies
— Opt-out
— No FERPA integration
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What Went Well

e Easy

e Saves time

« Engaging - families like It

« Stories have a place to “live”
 Access to user data

 User database

« Emall open rate - 61%+

e Click through rate — 14% — 23%
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Parent Survey Results

CampusESP Value Scores Has the information you've received
Compared to Benchmarks from the Penn State Parent and Family
70.0 Experience helped you to better
50.0 advise/support your student?
50.0 458

40.0
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37.1 33 3 374
30.0
200
10.0
0.0

-10.0 Met Promoter Score . Value of Content Ease of Use 5core Walue of Student
Score Data Score

0.0

-20.0

m Penn State @ Average
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Challenges

e Buy-in with administration
 FInancing
« Managing two systems during pilot
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Cyndy Hill " Dave Becker
Director | Parents Program CEO | CampusESP

cyndy@psu.edu dave@campusesp.com

814-863-1313 215-776-2589
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